
 Outdoor recreation is an American heritage.  Annually, Americans spend $646 billion on outdoor recreation – 
including gear, vehicles, trips, travel expenses and more.¹ 

 In New Mexico, outdoor recreation generates $6.1 billion in consumer spending; 68,000 direct jobs; and $458 
million in state and local tax revenue.² 

 Tourism is New Mexico’s second largest industry, bringing more than $5.9 billion annually.³ 

 According to a report by the New Mexico Tourism Department, over half (51.9%) of all overnight visitors to the 
state engage in outdoor activities.⁴ 

  Mora County Rio Arriba County San Miguel County Santa Fe County Taos County 

Angler Spending $3,498,128 $12,628,806 $28,912,139 $18,488,442 $14,314,724 

Hunter Spending $3,551,844 $22,212,895 $18,379,145 $22,499,635 $9,263,884 

Total $7,049,972 $34,841,701 $47,291,284 $40,988,077 $23,578,608 

 According to the New Mexico Department of Game and Fish, New Mexico’s hunters and anglers spend more than 
$613 million in the state—supporting more than 7,900 jobs, $267 million in labor income, and another $51.4 million 
in state and local tax revenues.⁷ 

 In the West, 69% of hunters hunt on public lands.⁸  

 Hunters and anglers support nearly as many jobs in New Mexico as Los Alamos National Laboratories, one of the 
largest employers in the state (7,695 vs 7,949).⁹ 
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 Research shows that communities and counties near protected public lands outperform those without public lands 

in economic performance measures, including employment, income growth, and property values.¹⁰ 

 Across New Mexico and the West, protected federal lands such as national parks, monuments, and wilderness areas 

are associated with higher rates of job growth.  From 1970 to 2010, western non-metropolitan counties with more 

than 30% federal protected land increased jobs by 345%.  By comparison, non-metro counties with no protected 

federal lands increased employment by 83%.¹¹ 

 Public lands and the amenities they provide – such as pristine scenery and wildlife – help increase property values.  

Home owners near parks and other protected areas can have property values more than 20 percent higher than 

similar properties elsewhere.¹² 

 In today’s economy, the bulk of the economic value of natural amenities and recreation opportunities lies in their 

ability to attract and retain people, businesses, and retirees who locate in areas with a high quality of life, such as 

natural amenities. The same qualities that attract businesses also draw retirees and people with investment income. 
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